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The Arkansas commissioner of mines, manufacturing and agriculture 
is authorized to prepare a handbook of information concerning crops, 
soil, timber and industries of the state, covering the resources of each 
county and to publish this annually with such illustrations and maps 
as are appropriate. 

The Colorado state board of immigration is authorized to publish 
annually a Colorado Blue Book containing information compiled con- 
cerning population, agriculture, mining, manufacturing or other indus- 
tries of the state. 

The work of the bureau of statistics in Indiana which was estab- 
lished in 1879 and discontinued in 1917, was given in 1919 to the legis- 
lative reference bureau, which is authorized to collect financial statis- 
tics of counties, cities and towns and to enter into a coSperative arrange- 
ment with the United States department of agriculture to collect and 
disseminate crop and live stock statistics. 12 

Frederic H. Guild. 

Indiana Legislative Reference Bureau. 

Marketing Bureaus. Conspicuous among the 1919 legislative 
acts against profiteering and the high cost of living is the establishment 
of bureaus of marketing in Pennsylvania, Missouri and Nebraska. 
These bureaus are intended to benefit both the producer and the con- 
sumer in the marketing and the distribution of farm products. 

The Nebraska act creates no new agency. It is little more than an 
anti-monopoly law, declaring that the already existing organizations 
which deal in farm products are public markets, and regulates the 
membership and the rights of members in those markets. Such mar- 
kets include every organization which maintains or operates "a regular 
place of business or trading room for members only, in which the mem- 
bers sell or exchange grain or other farm products for themselves or 
others." 1 

Every market is required to be open to membership with equal rights 
and privileges with all other members, to any person, firm, company 
or corporation desiring to trade in such commodity on such market 
who shall make application for membership and whose methods of 
business operation or plan of organization shall not conflict with any 
regulation of such market. Unreasonable exclusions to membership 

w Indiana Session Laws, 1919, p. 82. 
1 Nebraska, Session Laws, 1919, p. 989. 
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and refusal to deal with any member on an equal basis with other 
members constitute "a monopoly in restraint of trade" and any trade 
in such organization is made unlawful. 

The Pennsylvania and Missouri acts are more constructive and con- 
tain similar provisions. The Missouri bureau is administered by the 
state board of agriculture. In Pennsylvania, the bureau is an integral 
part of the department of agriculture and is thereby under the direc- 
tion of the secretary of agriculture, but a subordinate director may be 
appointed. 

The Pennsylvania act is the most specific and detailed of the three. 
It repeals the previous, but similar, acts of May 1, 1915, and July 17, 
1917, and gives the bureau of markets power: 

To "investigate the subject of marketing farm products, including 
the costs of marketing, to publish the results of such investigation, 
and to furnish advice and assistance to the public with reference to the 
marketing of farm products." 2 

"To gather and diffuse timely information concerning the supply, 
demand, prevailing prices and commercial movement of farm products, 
including quantities in common and cold storage." 

To secure "the cooperation and assistance of all other agencies." 

"To assist and advise in the organization and conduct of public 
markets, of cooperative and other associations for improving market- 
ing conditions and activities among producers, distributors, and con- 
sumers." 

"To investigate delays, embargoes, conditions, practices, charges, 
and in the transportation and storage of all farm products, which 
appear to be detrimental to a free, economical, and efficient marketing 
of such products." 

"To take such lawful steps as may be deemed advisable to prevent 
waste of perishable products." 

To "establish and promulgate standards for the grade and other 
classification of farm products." 

To "establish and promulgate standards for receptacles for farm 
products by which their quality, value, or quantity may be deter- 
mined." 

To "enforce the standards of grades, weights and measures as pro- 
mulgated by the United States Department of Agriculture." 

2 Pennsylvania, Session Laws. 1919, p. 809. 
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To "make regulations governing the marks, brands, and labels, 
which may be required upon receptacles for farm products for the 
purpose of showing the name and address of the producer or packer or 
distributor, the quantity, nature, and quality of the product." 

The director of the bureau of markets may designate employees of 
the bureau to make investigations and classifications of farm products 
upon request, and he may fix fees for such services. He may also 
license other competent persons as agents to perform the same services, 
in which case the agents collect such fees as the director may direct. 
These fees are to be covered into the state treasury. 

The Pennsylvania law makes it the duty of any person within the 
state who is engaged in the marketing of farm products "to prepare 
and submit to the bureau, upon request . . . . reports of the 
quantity and conditions of any farm product held by or for storage" 
in the state. It also requires any person to "furnish the bureau upon 
request" special reports "concerning the demands for and the supply, 
consumption, costs, value, price, conditions, and period of the holding 
of any farm product which is or has been held by or for such person, in 
storage or otherwise." In order to further carry out these provisions 
the director and his employees are authorized to enter storehouses, 
stock yards, etc., or any other place where farm products are kept. It 
is a misdemeanor for any person to refuse to comply with the provi- 
sions of the act and such misdemeanor is punishable by fine or im- 
prisonment or both. 

Under the Missouri act, the bureau of markets is authorized : 3 

To "publish bulletins, including the names of producers, distributors, 
and consumers." 

To "promote effectual and economical methods of marketing." 

To "cooperate in the distribution of farm labor in so far as found 
acceptable to the state and federal labor departments." 

To "cooperate with the United States department of agriculture, 
the United States bureau of markets, college of agriculture, and state 
experiment station, and especially with other states having laws pro- 
viding for a marketing bureau." 

Milton Conover. 

University of Pennsylvania. 

' Missouri, Session Laws, 1919, p. 109. 



